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Adikavi Nannaya University, Rajahmundry 

Department of Commerce and Management Studies 

Syllabus for Pre-Ph.D. Examination 

 (Common for All) 

Paper I 

Sub: Recent Advances in Management Studies and Research Methodology 

 

Unit-I (Recent Advanced in Management Studies) 

Increasing remote and flexible working environment – Team building – Employee engagement 

– 360-degree performance appraisal system – Talent Management – Customer Relationship 

Management – Retailing – Supply Chain management – Service quality. 

Unit-II (Recent Advanced in Management Studies) 

Technology driven organization – Increasing corporate social responsibility – Financial 

services – Factoring – Securitization – Marchant Banking – Financial Inclusion – Microfinance 

models – Women Empowerment – Fintech. 

Unit-III  

Meaning and significance of research – Types and approaches to research – research problems 

– source of research problems – Methods of identifying research problem – Formulating a 

research problem – Research design – Element of research design. Data collection – Concept 

of data, primary and secondary data- Methods of collecting data – observation – Interview and 

questionnaire – Measures of central tendency – Measures of dispersion – Simple correlation 

and regression analysis. 

Unit-IV 

Concept of Sampling – Sampling methods – Null Hypothesis – Alternative hypothesis – 

Procedure for testing of hypothesis – Parametric tests vs non parametric tests – Test of two 

samples – Test of differences between mean and proportions of small and large samples – Chi 

square test of independence and goodness of fitness – Analysis of variance. 

Unit-V 

Research ethics – ethical issues – publication ethics – plagiarism – use of plagiarism software 

– problems lead to unethical behaviour – predatory publications. 
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Adikavi Nannaya University, Rajahmundry 

Department of Commerce and Management Studies 

Syllabus for Pre-Ph.D. Examination 

Paper I 

Sub: Recent Advances in Management Studies and Research Methodology 

Model Question paper  

 

Max Marks:100        Time :3Hrs  

  (Attempt all questions, each question carries 20 marks.) 

 

1) A. What is talent management? Explain its importance in the organization.  

Or 

    B. Define customer relationship management? Explain the function of CRM.  

2) A. Explain the concept of financial inclusion in detail. 

Or 

    B. Write a detailed note on factoring. 

3) A. What are the various types of research? Explain. 

Or 

    B. Distinguish between correlation and regression. 

4) A. What is sampling? Explain different sampling methods. 

Or 

   B. Write a note on chi square test for goodness of it. 

5) A. What are research ethics? Explain the issues involved in research ethics. 

Or 

   B. Discuss the concept of plagiarism in detail. 
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Adikavi Nannaya University, Rajahmundry

Department of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination

Paper I
Sub: Recent Advances in Management Studies and Research Methodology

Model Question paper

Max Marks:100 Time :3Hrs

(Attempt all questions, each question carries 20 marks.)

1) A. What is talent management? Explain its importance in the organization.

Or

B. Define customer relationship management? Explain the function of cRM.

2) A. Explain the concept of financial inclusion in detail.

Or

B. Write a detailed note on factoring.

3) A. What are the various types of research? Explain.

Or

B. Distinguish between correlation and regression.

4) A. What is sampling? Explain different sampling methods.

Or

B. Write a note on chi square test for goodness of it.

5) A. What are research ethics? Explain the issues involved in research ethics.

Or

B. Discuss the concept of plagiarism in detail.



Adikavi Nannaya University, Raj amahendrava ram
Department of Commerce & Management

Syllabus for Pre-Ph.D Examination
(V.M.RRamakanth, Full-time Ph.D Scholar, APRCET - 201g)

UNIT - l: Introduction of Digital Marketing on Consumer Behavior, Definition of Digitalization
of Consumers, Consumer Motivation and Consumer Attitudes.

IINIT -2: Importance of Digital Marketing Effective Factors of Technology and Digital
Consumers, Factors that influence the Evolution of Digital Marketing.

UNIT-3: Digital Marketing -Consumer Segmentation and Marketing Positioning. Advantages
and Disadvantages of Digital Marketing.

UNIT-4: Technology Influence on Consumer Behavior on Digital Marketing, Consumer
Decisions and Decision-Making Process, Marketing Communications.

UNIT-S: Consumer Needs for Digital Marketing and Consumer Benefits of Digital Marketing,
Difference Between Traditional Marketing and Digital Marketing.

Y.V
Co-Guide:
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Ad i kavi Nannayya university, Raiamahendravarm

Department of commerce and lttlanagement studles

Syllabus for Pre-Ph.D Examinatioi] :,P"per 
ll

R,*ue g ro pr,. ;;- rW) ;m^lf 'rYJ #fr: i,;!Yr,
Name of the Research Scholar : Gubbala Vi1{i
rrsn.tTickst ;;"*firla *o : .-t'7'2"9,t"D-t3

and Trademark' Branding Decisio-": -

Advantages & Disadvantages of QryndinB^iseJlting 
a Brand Name -

Function-sofPacking.LegalDecisionsofPacking.

Unit 2; ADVEBTISING MEDIA

. Determination of Advertising media - Brand Name and Trademark'

Branding pecisions - TeleviJion Advertising - Emerging Media options -

DisPlaY or Indoor PublicitY

Cost - Effect of Adverting on

Distribution costs - f,rrrrtr of Advertising on consumer Prices -
l_,Isu'Iuulrllrll v\r''sr' uLLvYw .a A . I a ___^^r^ .

lar"rtiring and Moropoty - Wastes in Advertising - Social Aspects in

Advertising' ftftits in Advertising'

if of f'ai' (ASCD - Doordarhsan Code -

nairrirt y of Infot*ation and Broadcasting'

lT 5: CREATIVITY lN AuvtrF I rutr\l'
. consumer psychorogy - Buying-mrves - seiling points - visualisation -

Copy - Headlines - Slogan - Logo



Ad ikavi N ann arya U n iversity, Raiamahendrava rm

Department of Commerce and Management Studles

Model Question Paperfor Pre-Ph.P Examination,- PSper ll

B"','*,A ip,,i ; 4" Wffi, t 
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Name of the Research scholar : Gubbala visali

Hall:Ticke tqo fu\h t r, ...1?k.o..tpt.3. 
?uralTur:s Aa

Unxlt"' tto

1. a. Elucidate the advantages and disadvantages of Branding'
(or)

b. Describe the functions of Packaging and Lega|Dimension of

Packaging.

2. a. Television publicity has become a must of the modern Advertising -

Comment.
(or)

b. what is Advertising media? Explain the determinants of advertising

media?

3,a.Criticallyexamine-''AdvertingcreatesMonopoly''
(or)

b. What are ethics in Advertising?

4. a. What is Advertising Standards Council of India (ASCI) and explain the

codes of ASCI?
(or)

b. Explain the organisation and functions of Ministry of Information and

Broadcasting.

5.a.DescribetheBuyingandSellingmotivesinAdvertising?
(or)

b. Elaborate the term consumer Psychology' Explain the main factors

influencing Consumer PsYchology'
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Adikavi Nannaya University, Rajahmundry
Department of Commerce and Management Studies

Syllabus for pre-ph.D. Examination

Paper ll
SUb: A STUDY ON FINANCIAT PERFORMANCE OF PUBLIC AND PRIVATE coMMERCIAL BANKs IN ANDHRA PRADESH

Syllabus

(Research Scholar: puja Murali)
(Hail Ticket No:19201014)

UNIT l: INTRODUCTTON :

Meaning, Definition of Bank - types of banking system - Unit banking system-Branch banking
system-advantages and limitations. Differences between Unit and Branch banking systems.

Structure of lndian Banking System- Reserve Bank of lndia (RBl) and lts functions- Role of bank in
Economic development -Nationalisation of Banks-Reasons and impact -Banking sector reforms in lndia.

UNIT lll: INDIAN COMMERCTAL BANKS:
Meaning and definition Commercial Banks -Types of commercial banks public, private , retail and
foreign commercial banks- functions of lndian Commercial Banks-payment banks - differences
between commercial banks and payment banks

UNIT IV: BANKING LOANS AND ADVANCES:

Difference types of Deposits, Loans & Advances and their features-Loan pricing-The basic
model-Pricing of fixed and floating rate loans-cost benefit loan pricing. NPAs: Concept of gross and net
NPAs-causes,implications & Recovery of NpAs

UNIT V:. REGUTATIONS AND TNNOVATTONS tN INDIAN BANKING SYSTEM:

Regulation of Bank Capital: The need to regulate bank capital-Concept of Economic Model and
Regulatory Capital-Basel Accord l,ll and lll .Banking lnnovations: Retail banking products and
services-National Electronic Fund Transfer (NEFT) ,ATM, Mobile banking, Net Banking; payment and
settlement system in banks-Clearing and Gateways.

References:

l.lntroduction to Banking,Vijayaragavan lyengar; Excell Books

2.Bank Management and Financial servic€s, Peter.s,& Rose and Sylvia C.Hudgins Tata Mec graw Hills

3.Management of Banking& Financial Services,Padmalatha Suresh & Justin paul,pearson 2"d Edition.
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Adikavi Nannaya University, Raiahmundry
Department of commerce and Management studies

Syllabus for pre-ph.D. Examination

Paper ll
sub: A sruDY oN FlNANclAt PERFoRMANcE oF puBuc AND pRrvATE coMMERclAr BANKs rN ANDHRA ,RADESH

Model euestion paper

(Research Scholar: puja Murali)
(Halt Ticket No:19201014)

Max Marks:100
Time:3 hrs,

Attempt either a or b questions, each question carries 20 marks.

1) a' what is the Branch Banking system ? Explain advantages and limitations of branch banking
system

Or
b' what is the Unit Banking system and Branch Banking system ? write the differences betweenthese banking systems.

2) a. write about the functions of the Reserve Bank of rndia. (
Or

b. Explain the reasons and lmpact of Nationalisation of Banks in lndia.

3) a' What is a Commercial bank? Explain about various types of commercial banks in lndia-
0r

b. Explain the various functions of Commercial banks.

4) a. Write about different types of deposits and loans in lndian commercial banks.

Or

b. what is NPA? Analyse the reasons and ir-nplications and recovery of NpA '

5)a. write about implementation of lndian banking regulations.

Or



UNIT_I:

- Financial

UNIT _ TI

Prof.S.Teki
Dept.of Com

AKNU

Rajamahendravaram..

UNIT - III : Banking System - Structure of Indian Banking system * Non Banking
Financial Institutions - Innovations in banking system - Financial
Services

UNIT I - V: Technology in Banking System -Various types of technological
changes in banking system- Payment Gateways- Digital Payment Platfonns

UNIT - V: Electronic and Digital Payment System - Different types of Digital payment
methods in India- Customer behaviour in using digital payments - Government
Employees role in using of Digital banking platforms.

Reference Books:

. Banking Theory and Practice" by K C Shekhar and Lekshmy Shekhar. ,..

. " Modern Banking: Theory and Practice" by Muraleedharan D. ...

. " Banking Theory and Practice" by Katait Sanjay. ...

o " Banking: Theory, Law And Practice" by Cordon &Tarajan
o Digital Payments in India: Background, Trends and Oppofiunities Hardcover - I November 2019-

by .laspal Singh
o Elelctronic Pyment Systems- Laws and Emerging Technologies- Edwars .A.Morse

Research Research Guide:

ADIKAVI NANNAYA UNIVERSITY, RAJAMAHENDRAVARAM
DEPARTMENT OF COMMERCE &MANAGEMENT

SYLLABUS FOR PRE PH.D. EXAMINATION

(K.ANNAVARAM, PART TIME Ph.D.Scholar, Admn No.19201015)

PAPER _ II: BANKING AND DIGITAL PAYMENT SYSTEM

PAPER .II

Indian Financial System - Introduction -Objectives and functions - Structure-
Financial Institutions- Structure and functions- Financial Markets - Features -
Functions - Financial Instruments - Types of Finance Instruments -
Regulatory bodies.

: Financial Institutions - Functions and structure- Types Banks - Commercial
banks types and Functions - credit rating agencies - micro finance - RBI
Functions.

DT.B.P.NARASAREDDY

Lecturer in Commerce
Dept. Of Commerce&Mgt
Government College,
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ADIKAVI NANNAYA UNIVERSITY' RAJAMAHENDRAVARAM

DEPARTM;NT OF COMMERCE &MANAGEMENT

SYLLABUS FOR PRE PH.D. EXAMINATION

MODEL qUESTION PAPER

(K.ANNAVA*A*,'o*t'ttUi 
pf''o'stholar' Admn No'19201015)

PAPER _ II: BANKING AND DIGITAL PAYMENT SYSTEM

Time 3hrs

Attemptanyfivequestions'eachquestioncarries20marlis'5X20:100M

1)a)DefinetheFinancialsystemandexplainaboutthestructureandFunctionsof
Financial sYstem in India?

(or)

b) Explain about the different types of financial Markets'

2) a) Explain the structure and functions Financial Institutions'

(or)

b) Discuss about various functions of Reserve Bank of India'

3) a) Explain the structure of Indian Banking system

(or)

b)DiscusstheobjectivesandstructureofFinancialServicesinlndia.

4) a)What is the role of Technology in Banking System? Discuss'

(or)

b)BrieflyexplainthevariousDigitalPaymentPlatformsavailableinlndianbanking.

5) a) Discuss the Customer behaviour in using digital payments

(or)

b) What are the types of Digital Payment methods in India?

MODEL QUESTION PAPER
Max Marks; 100

Research Guide: l-)
DT.B.P.NARASAREDDY

Lecturer in Commerce

Dept. Of Commerce&Mgt

Government College,

*1
Research Co-Guidef

Prof.S.Teki
;;;.;; ;;rmerce&Management studies

AKNU

Rajamahendravaram'
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Unit-f

Unit-ll

Unit-lll

Unit-lV

Unit-V

Research Co-Gu
Prof S.Teki

Dept. of Commerce

AKNU

Rajamahendravaram.
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ADI KAVI NANAYYA U N IVERSITY RA'AMAH E N DRAVA RAM
DEPARTMENT OF COMMERCE AND MANAGEMENT STUDIES

SYLLABUS FOR PRE.PH.D EXAMINATION PAPER.II
MODllquEsTtoN PAPER

RESEARCH SCHOTIR: ME|GIA S|VA pMSAD
(HALL TTCKET NO: 19201016)

lndian Financial System: Financial lnstitutions - objectives - Functions
and Structure of Finance - Financial Markets - Financial lnstruments -Financial Services

Financial Regulatory Bodies (FRB) : RBt- sEBl, lRDl etc., - Financial
Markets - Structure - Types - Objectives.

Methods of stock valuation: Absolute method - Relative method -
Common Stock valuation methods.

srocK MARKET: stock Exchange, NsE, BSE, Meaning - Functions and
lnstruments.

sEBl Regulation: Functions of sEBr - Guidelines of securities Exchange
Board of lndia (April 12 19gg) and its role in share markets.

* *:X

rch Guide:
Dr. B.P.Na \-z-
Lecturer in
Dept. of and Management Studies
Govt. Arts College (A)
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ADI KAvt NANAYYA U N lvERslTY RA,,AMAH E N DRAVARAM

DEPARTMENToFcoMMERCEANDMANAGEMENTSTUDIESAKNU
Modet Question Paper for Pre Ph.D., Examination Paper-ll

SUB:

RESEARCH SCHOIAR: MEIGTA SIVA PMSAD

(HALL TICKET NO: 19201016)

Max Marks: 100 Time: 3hrs

Attempt any 5 Questions, any one out of two questions from each set & each

question carries 20 marks:

L.a)Explainfunctionsoffinancialinstitutions?
Or

b) what is the structure of financiat institutions in lndia?

2. a) Explain about Financial Regulatory Bodies (FRB)?

Or

b) Role of Financial Markets' Explain'

3. a) Describe Methods of Stock Valuation?

Or

b) Define common Stock Valuation Methods?

4. a) What is the role of Stock Exchange?

Or

b) Role of NSE and BSE in lndia?

5. a) Functions of Securities Exchange Board of lndia?

Or

b)sEBlGuidelinesforStockExchangeinlndia?***

A/t' .An
Research Co-Qufde:
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Dept. of Commerce 3nd Management Studies

AKNU
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ADIKAVI NANNAYYA UNIVERSIW RAJAMAHENDRAVARAM

Department of Commerce and Management Studies

Sub: Forensic accounting

Research Scholar: CA SUDHAKARA REDDY SAREDDy

HallTicket No:

Unit 1:

lntroduction to Forensic Accounting - Meaning

accounting - Different Fraud Vulnerabilities _ Types

Unit 2:

- Scope and Need of Forensic

of Frauds - Red Flags Detection

Forensic Accounting Process - lntroduction to the issue - Developing the plan -
Finding the fraud - obtain Evidence - perform Analysis - Reporting

Forensic Audit Techniques - lntroduction to Audit Techniques - Different Forensic

audit techniques - Computer Assisted Audit techniques (CAAT) - Generalised Audit
Software (CAS)- Data Mining tools

Unit 4:

Use of Excel application of MS Office for Forensic Audit - Excel. as an audit tool

Using various formulae of Excel in data Analysis - Digital Forensics and its types

Forensic report writing

Unit 5:

Various Applicable laws in lndia - Civil Procedure Code 1908 - lndian Contract Act,

L872 - lndian Evidence act, !872 - The prevention of Money laundering act, ZOO2

and other miscellaneous acts - Applicable raws outside lndia

4\'/

(



.\

ADIKAVI NANNAYYA UNIVERSIry RAJAMAHENDRAVARAM

Department of Commerce and Management Studies

Model Question Paper for pre-ph D. Examination paper ll

Sub: Forensic accounting

Research Scholar: CA SUDHAKARA REDDy SAREDDy

HallTicket No:

Max Marks:100 Time:3 Hrs

Attempt any five questions, any one out of two questions from each set & each question

carries 20 marks.

1: a) Define Forensic accounting and explain various Fr:aud vulnerabilities with

examples.

Or

b) Explain different types of frauds and how red flagi detection can be done.

2. a) Explain the process of Forensic accounting in detail.

Or

b) Explain about role of data mining togls helps in forensic accounting.

3. a) Explain about General Audit Technique in Forensic audit and Statistical and

Ma!hematical Techniques in Forensic.

Or

b) Explain about Digital electronic techniques and Computer aided/Assisted audit
: tec:hniques in Forensic Audit.

4. a) Explain how excel gan bg an applicatlon for analysing data in a fraud examination

and what are the various tools used in such analysis.

Or

b) What are digital forensics and different types of digital forensics.

5. a) lxplain the guidelines for forensic report writing.

Or

b) explain the various statutory provisions under lndian laws for financial frauds?

ttn-



Adikavi Nann arya University
Rajamahendr ayaram

Department of commerce and Management studies
Pre-Ph.D Examination

Syllabus for paper -II

Name of the research scholar: polamuri Sunitha
Hall ticket NO: 19201018
Research ropic: skill Development &youth Employability

SYI,I,AFU$ :

I. Definition & meaning of skill development programmes - Origin of skill
development programmes in India - Role of Government in promoting

skill development programmes.

il. Review of books, journals and thesis on skill development programmes -
Research methodology in data collection, analyzing the samples and

drawing conclusions, findings & suggestions.

III. Study of skill development programmes in India and their contribution in

employment generation and growth of economy.

IV. Study of skill development programmes focusing on Hyderabad District -
Selection of one unit each from Public Sector and Private Sector.

,@

V. Chosing random samples in each

development programmes and

employment.

unit for the purpose of analyzing skill

their contribution towards growth of

*--
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Adikavi NannaYYa UniversitY

Rajamahendravaram

Department of Commerce and Mdhug".ent studies

Pre-Ph.D Examination

Model Question PaPer -II

Name of the research Scholar: Polamuri Sunitha

19201018Hall ticket NO:
Research ToPic: Skill Development &Youth Employability

1. A) Explain and elaborate meaning of skill development programmes? what are the various

programmes and their Progress?

(or)

B) Elaborate the origin, growth and development of skill development programmes in India?

A) Explain how skill development programmes generate employment?

(or)

B) can the skill development programmes eradicate the unemployment problem in India?

A) Can the skill development programmes help in educating and training youth?

(or)

B) What is the role of Ministry of Micro, Small and Medium Enterprises in promoting skill

develoPment Programmes?

A) Explain the role of Government in giving permissions for establishment of skill development

Institutes in India and what are the various incentives in promoting these institutes?

(or)

B) How far National Institute for Entrepreneurship and small Business Development is

successful in promoting skill development programmes and establishment of start up

companies?

A) Exptain the role of various government agencies and training institutions in the development

of skill development programmes and generation of employment for youth?

B) Evaluate the success of skill

independence?

(or)

development programmes by various institutes in India since

3.

4.



ADIKAVI NANNAYYA I.INI VERS ITY RAJ AMAHENDRAV ARAM

Department of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination

PaPer II

sub. A comparative analvsis of performance of Public and private Lift

with special refe to Eluru district

(Research Scholar :R'Jagadeeswari)

Unit I : Insurance-concept-Meaning-Types of Insurance-Importance of Life

Insurance-Need for Life Insurance-Advantages of Life Insurance-Life Insurance

contract.

Unit II: Principles of Insurance- Traditional life insurance plans- Unit linked

Insurance plans- Merits and Demerits-premiums-bonus- Suitable for the various

levels of income earning PeoPle

Unit III: Life insurance industry in India-growth and Development-Public sector

- Private sector life insurance compunlts- performance of public and private

sector Life insuranoe comPanies'

unit Iv: various types of Life Insurance and health insurance plans their

benefits- sales p.o-otion methods- Finding prospective customers- counselling

andhelpingcustomersinfiling-extendingpostlnsuranceservicetocustotners

UnitV:Regulatorymechanism-IRDAAct-IRDA-objectives-Functions-Role
of IRDA in Indian Life Insurance sector'
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ADIKAVINANNAYYALINIVERSITYRAJAMAHENDRAVARAM
Department of Commerce and Management Studies

Pre-Ph.D. Examination
PaPer II

Sub:Agompa{atiYean4lysisofperformaoc"eofPublicandprivateLife
,nrrrun.. .o*ru;];,Im*'t *ffi **iii t.t t.'""'o U'ut' Ott"t"t'

Model Question PaPer

(Research Scholar :R"'Jagadeeswari)
Max.marks:100

Time:3 hrs

Answer the following' Each question carries 20 marks

1. a) What is Insurance? Discuss its importance
OR

b)DefineLifeinsuranceandexplainitsadvantagesandlimitations

2. a) what is Life insurance contract? Discuss various principles of insurance

contract 
OR

b) Differentiate traditional life policies and modern life policies'

3.a)Writeinbriefhistoryoflifeinsurancesectorinlndia?
OR

b)CriticallyexaminetheperformanceofpublicandprivatesectorLife
insurance comPanies'

4.a)Explaintheprocedureofcounsellingandhelpingcustomersinfiling.
OR

b)DiscussdifferentsalespromotionmethodsofLifeinsuranceplans

5. a) IRDA Act 2000'

OR

b)DescribetheobjectivesandfunctionsoflnsuranceRegulatoryand
DeveloPment AuthoritY
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Departnrent ol' comt-uerce and Management Studies

Syllattus flor Pre-Ph.D. Examirtation

PaPer II

Sub: Rolc of'LIrban coopcrative Banl<s in Financial Inclusion

Modcl Question PaPer

(l{cscalch Sclrolar: Shail< Darga Madina)

R' O.h..(rrull ricl<et N", 905?.q5a010) A

Unit I

Introclucti0n- Meaning. coltccpt atttl objectives of cooperative Bauks- Ilistory ancl

Development tll'Coclpcrative llanl<s in hitlia'

Unit II

cooperative Banks- Introclrrction-Types of cooperative Banks- Merits and Demerits of

Cooperativc Banl<s

llnft III

[]rban Coopcrativc []anl<s- listablislrrl.|cnls ttncl Atlnrirristration- Anclhra Pradcsh coopcrativc

Society Acts 1964- I{uics atlcl Provisiotrs-Role olRBl irr tJrban cooperative Banks'

tlnit lV

Bank aud c-'ustonrer relaliorts ilt Urbatt cooperative Banks- Services to customer-Types of

ser.vices-'l'ypcs o1'Deposits-'t'ypcs of I-oans- I(Yc Norrrrs-New Trends irr Urban cooperative

llanks- Ncu'Challcngcs to [Jlhan Coopcrativc Banks'

tlnit \/

Iri*ancial Inclusio,-j\4cani,g-ob.icctivcs- Rolc o1' Urban coopcrative Banks in Financial

Inclusiolt.

llct'crcncc llool<s:

l.Dasllani-.1'ltcArrtlhrltPt.atlcsltctltlllerativesocictiesac:t
2. I)csltnrrtl< l'rasanltit G- \\/orl<rng Ot'Co Operativc Banks In India

3.catlkaris-l.hcBarrkingt(cgtrlationActlg4g,AsApplicablcToCoopcrativcSociclics
4. Naliliiran S- [Jrbirrl Co Opcrirtive I]itnks In Intlia

5. Dr.shirrclc -Finanoial lnclttsiort ln India
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A D IK AVI NA T\TNA YYA TJ N IVI]R S ITY RA JA MAIJENDRAVA RA M
Dcpartnrc,t o1' corrrnerce ancr Managernent Sftrdies

Syllabirs fbr Pre-ph.D. Examination

sub: Rorc or rJrrra, corr..l:,ltJ;1rr-s in Fi,anciar rncrusion
Moclel eLrestion paper

(l{esearch Scholar: Shaik f)arga Maclina)

Mtrx Marks: I00 
(l'lall ricket No: 9057954010)

adrao .Ns - l9 > o lo LO Timc: 3 Hours

l) A. Dcline the I\4eaning. (jo;1cep1 ancl Ob.jectives of Cooperative Banks?
Or

I). l3xplain the I-listory anrl Development of Cooperarir,e Banks in Inclia?

2). A. Iixplain the Types in (.'ooperative Banks in India,/
Or

B. Discuss the j\4orits ancr I)ernerits of cooperative Banr<s?

3)' A' Ilow to cstablislr Urban Coopcrativc Banl<s arrd what are the rules and regulations,/
Or

B' Ijxplain the important rttles ancl rcgulations in Ancllira Praclesh co operative Societies
Act 1964 ?

4). A. Explrrirr tyrcs oIserviccs ;rro'irled by urban co oper,tive banl<s

Or

B. what is KYCr anrl Ex;rlain I(yc-'norrrrs in nrban co operative banl<s ?

5)' A' Define tlic [lnatlcial inclttsiort anclWrite ob.iectives of Financial Inclusiol?
Or

B. R.[e.f'rrrba. c..pera{ivc barrl<s i, flrrancial irrclusi.n ?R.l-ltii*id- -ftlxr[rh;rlo-
tlr..i.pLnAu Ranga Rao. IjOD Dr p.Urna Malrcswari Devi,
PR College(A), Depaftnrent of Cornrnerce ancl Management,
I(akinada.
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ADIKAVI NANNAYYA UNIVERSITY RAJAMAHENDRAVARAM
Department of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination paper II
Sub: RoIe of Electric Vehicles Industry in Revival of the Indian Economy

Model Question paper

(Research scholar : vrJAyA PRAKASH JAKKALA)
(Hatl Ticket No: I920fi21)

Unit I

Introduction - Meaning & Definition of Internal Combustion Engine (ICE) - Categories of Automobiles

- Merits and Demerits & limitations of ICE.

Unit II

Introduction - Meaning, Concept and objectives of Electronic Vehicles - History and Development of

Electronic Vehicles in India - Types of Electronic Vehicles - Reasons for shifting from ICE to EV,s.

Unit III

Electronic Vehicles - Benefits of EV's - New Challenges & Opportunities - Trends and development

in EV markets - The Future of EV's - Environmental Impact Hybrid and Electric vehicles - Delhi

Electric Vehicles Policy, 2020.

Unit IV

EV Industrial Revolution in India - Current state, Govt. Policies & future outlook - 5 recommendations

to accelerate the uptake of EVs worldwide - National Electric Mobility Mission plan2020(NEMMp)

Unit V

Indian Economy of EV's - India's Electric Vehicle Transition key findings and suggestions - Import

and Export of EV's.
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ADIKAVI NATINAYA TTNIVERSITY RAJAMAIIENDRAVARAM
Department of Commerce and Management Sfudies

Model Question Paper for pre-ph.D. Examination paper II
Sub: RoIe of Electric Vehicles Industry in Revival of the Indian Economy

Research Scholar: VIJAYA PRAKASIf JAKKALA
Hall Ticket No: 19201021

Max Marks: 100

Time:3 Fhs

Attempt any five questions, any one out of two questions from each set & each question carries 20 marks

1 a) Define Intemal combustion Engine (ICEX Explain the role of ICE's?

b)

2a)

b)

3a)

b)

4a)

Or

Explain the Merits, Demerits & Limitations of ICE,s ?

Meaning of EV's and explain the History and development ofEV,s in India?

Or

Types of Electronic vehicles and Reasons for shifting from ICE 's to EV's?

What are the new challenges and Opportunities faced by the Electronic Vehicles?

Or

write about Delhi Electric vehicles policy - z0zo & the future of EV,s?

what is National Electric Mobility Mission plan - 2020 OfEMMp)?

Or

EV Industrial revolution in India - current state, Gofi.Policies & 5 recommendations to accelerate the
uptake of EV world wide?

what are the findings and suggestions on India EV,s Transition ?

Or

b) Revival of the Indian economy in the world of EV,s ?-)

b)

5a)

? tJ,---
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ADIKAVI NANNAYYA UNIVERSITY RAJAMAHENDRAVARAM

Department of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination Paper II

Sub: Role of Electric Vehicles Industry in Revival of the Indian Economy

Model Question Paper

(Research Scholar : VIJAYA PRAKASH JAKKALA)

(Hall Ticket No: 19201021)

Unit I

Introduction - Meaning & Definition of Internal Combustion Engine (ICE) - Categories of Automobiles

- Merits and Demerits & limitations of ICE.

Unit II

lntroduction - Meaning, Concept and Objectives of Electronic Vehicles - History and Development of

Electronic Vehicles in India - Types of Electronic Vehicles - Reasons for shifting from ICE to EV's.

Unit III

Electronic Vehicles - Benefits of EV's - New Challenges & Opportunities * Trends and development

in EV markets - The Future of EV's - Environmental Impact Hybrid and Electric vehicles - Delhi

Electric Vehicles Policy, 2020.

Unit IV

EV Industrial Revolution in India - Current state, Govt. Policies & future outlook - 5 recommendations

to accelerate the uptake of EVs worldwide - National Electric Mobility Mission Plan2020 (NEMMP)

Unit V

Indian Economy of EV's - India's Electric Vehicle Transition key findings and suggestions - Import

and Export of EV's.
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AdikaviNannaya University, Rajamahendravaram
Department of Commerce & Management

Pre-Ph.D Examination - Paper II
Subject: Digital Marketing

(V.M.RRamakanth, Admn. No: 18101009)

Max Marks:100 Time:3 hrs.

N.B. Attempt any five questions, each question carries 20 marks.

I A)What is meant by Digitalintion of Consumers? How is it related to consumer bahaviour?

OR

I B) Explain the factors influencing Consumer motivation and attitudes in Digital Marketing.

2 A)Summanzethe importance of Digital Marketing in Pre and post COVID era.

OR

2 B) Explain the evolution of Digital Marketing. Which factors influence Digital Marketing?

3 A) What is Consumer Segmentation? How it is different from marketing positioning.

OR

3 B) State the pros and cons of Digital Marketing.

4 A) Explain the impact of technology on Consumer Behavior in Digital Marketing.

OR

4 B) Explain the decision making process of consumers in modern days.

5 A) Write benefits of digital marketing? How it fulfills the needs of consumers.

OR

5 B) State the differences between traditional and digital marketing.

Dr. J.Pand (Assoc. Prof)
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Pre- Ph.D Syllabus

,,.^flffi#:ffiililrffi Tffrffi;;,,,
Pre-Ph.D. Course work syllabus

Paper-Il : (Mr.T.V. S.N.Murthy,)

Supply Chain Management & Services Marketing
l

UNIT-1

Supply chain Management: Introduction to supply chain management, Definition, importance,
Significance, Strategic Supply chain management Roles and Responsibilities.

TINIT-2

Global Supply chain Management: Meaning, Issues and Challenges in Global supply chain
management, Bench marking, Focus areas in supply chain management.

TINIT-3

Strategic Supply Chain management: Definition, Importance, Role of strategic planning, Supply
chain performance.Measurements, Balance score card, supply chain designing and implementation.

UNIT-4

Introduction to Service marketing: Definition, importance and characteristics of services,
Differencess in Goods versus Service, Growth of service sector, Services in Indian economy, Service
Strategy.

UNIT-5

Consumer Behavior in Services: Definition, Significance, Process of Market segmentation, Service
targeting and positioning, New service Development

Reference Books:

l. Sunil Chopra, Peter Meindl, Supply Chain Management,Pearson Education, India i
2. Sinha, A. and Kotzab, H., Supply Chain Management: A Managerial Approach, Tata

McGraw-Hill Educatio n, 201 l.
3. Sople, V.V., Supply Chain Management: Text and Cases, Pearson, 201I
4. K.Ramana Mohan rao: Service marketing, Pearson education. New Delhi
5. Bhattacharya: Service marketing, Excel publications
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ADIKAVI NANNAYA UMVERSITY: RAJAHMTINDRY

DEPARTMENT OF COMMERCE AI\ID MANAGEMENT STUDIES

Pre-PhD Model Question paper

Paper-II: ((Mr.T.V. S.N.Mu rthy)

SUPPLY CHAIN MANAGEMENT & SERVICES MARI(ETING

Max. Marks 100

N.B. Attempt any five questions, each question carries 20 Marks

Unit 1

Qla) Define supply chain management, explain briefly roles and responsibilities.

Or

Qlb) Discuss significance of supply chain management

Unit2

Q2a) Define Benchmarking, Explain its significance in supply chain management?

Or

Q2b) what are the challenges in global supply chain management?

Unit 3

Q3a) what is strategic supply chain management? Explain role of strategic planning?

Or

Q3b) Define Balance score card? Explain supply chain performance?

Unit 4

Q4a) Define Service marketing? Explain characteristics of service marketing?

Or

Q4b) Define Service strategy? Explain services in Indian economy?

Unit 5

Q5a) Define consumer behaviour in service? Explain its significance?

Or

Q5b) Define market segmentation? Explain its process?

Time 3 Hrs
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Adikavi Nannaya University, Rajahmundry
Department of Commerce and Management Studies

Syllabus for prelph.D. Examination

(Common for AII)

sub: Recent Advances in Mana-.:Tr:::rdies and Research Methodorogy
(Student Name: K. C. Bhanu)

Unit-I (Recent Aclvanced in Management Studies)

Increasing remote and flexible working environment - Tearn building - Employee engagement- 360-degree performance appraisal system - Talent Management - customer RelationshipManagement - Retailing - Supply chain management - service quality.

Unit-[ (Recent Advanced in Management Studies)

Technology driven organization - Increasing corporate social responsibility - Fina,cialservices - Factoring - Securitization - Marchant earlirrg - Financial Inclusion - Microfinancemodels * Women Empowerment _ Fintech.

Unit-[I

Meaning and significance of research - Types and approaches to research - research proble,rs- source of research problems - Methods of identifying research problern - Formulating aresearch problem - Researclt design - Eleme,t of .esea.Jh design. Data collection - conceptof data, primary and second ary data- Methods of collecting clata - observation - Interview andquestionnaire - Measures of central tendency - MeasureJ of d;spersion - Simple correlationand regression analysis.

Unit-IV

concept of Sampling - Sampling methods - Null Hypothesis - Alternative hypothesis -Procedure for testing of hypothesis - Parametric tests u, ,nn parametric tests - Test of twosamples - Test of differences between mean and proportions of small and large sarnples - chi'square test of independence and goodness of fit,ess - Analysis of variance.

Unit-V

Research ethics - ethical issues - publication ethics -* plagiarisrlr - use of plagiarism software
- problems lead to unethical behaviour - preclatory publications.

(r/
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References

1. Mark Saunders, Philip Lewis, Adrian Thombill, Research Methods for Business Students,

Pearson. ND.
2. Churchill, lacobucci & Israel, Marketing Research: A South Asian Perspective, Cengage'

New Delhi.
3. C.R. Kothari, Research Methodology, New Age International'

4. Carver & Nash, Data Analysis with SPSS Cengage, New Delhi'

5. Alan Bryman &EmmaBell, Business Research Methods, Oxford University Press'

6. Donald R. Cooper & Pamela S. Schindler, Business Research Methods 8tr' Edition, Tata

MeGraw Hill.
7. K.V.S. Sarma, Statistics made sample, do it yourself on PC, Prentice Hall'

g. v P Michael, Research Methodology in Management, Himalaya, Mumbai'
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Adikavi Nannaya University, Rajahmundry

Department.of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination

Paper II
Sub: Marketing and Data Science techniques

(Student Name : K.C. Bhanu )

Unit-I (Marketing Concepts and Applications )

Introduction to Marketing & Core Concepts ,Marketing of Services ,Importance of Marketing
in Service Sector. Market Planning & Environment ,Elements of Marketing mix, Analysing
needs & Trends in Environment -Macro, Economic, Political, Technical& Social .

Unit-il (Understanding the Consumer )

Determinants of Consumer Behaviour Factors Influencing consumer behaviour, Market
Segmentation, Meaning & Concept ,Basis of Segmentation ,Selection of Segments ,Market
Segmentation Strategies, Target Marketing,Product Positioning

Unit -III (Digital Marketing)

Introduction of Digital Marketing, Definition of digitalization of consumers ,Consumer
motivation and Consumer Attitudes .Importance of Digital marketing ,Effective Factors of
Technology and Digital Consumers ,Factors that are the Evolution of Digital marketing, Digital
marketing Consumer segmentation and Marketing positioning Advantages and disadvantage
of Digital Marketing .

Unit-IV (Data science)
Meaning and need for Data Science; Data collection and cleaning; Data Manipulation; Main
phases of the Data Science Life Cycle; Visualizing Data; Advanced Visualizations; Data
Warehousingl'Data Mining; Exploratory Data Analysis; Methods of collection of Statistical
Data; Census and Sample Surveys; Random and Non Random Sampling Techniques.

Unit-V (Machine Learning techniques)
Statistical Model Building; Curve Fitting; Least Squares Method; Simple and Multiple Linear
Regression Analysis; Selection of variables; Logistic Regression; Internal Estimation; Neural
Networks; Scatter Plots; Random Forests; Decision Trees;
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Adikavi Nannaya University, Rajahmundry

Department of Commerce and Management Studies

Syllabus for Pre-Ph.D. Examination

Paper II
Sub: Marketing and Data Science techniques

Model Question paper

Name: K.C.BIIANU

Max Marks:100 Time :3Hrs

(Attempt all questions, each question carries 20 marks.)

l. Define Services marketing?. Explain the importance and characteristics of
services?

Or
Discuss the growth of Service sector?

2- Explain about consumer behaviour and buying decision process?
Or

Discuss the marketing segmentation and targeting? Explain various marketing
strategies?

3. Define Digital Marketing and explain about Digital Marketing on consumer

behavior?. Explain about the Importance of Digital Marketing?

Or

What is the digital marketing consumer segmentation and marketing

positioning?

4. What are the important objectives of machine learning? Define statistical

theory how it is performed in machine learning?

Or

Di fferentiate between Supervi sed, Unsupervi s ed and Re in forcement Learnin g

5. Define Decision tree learning. List and explain appropriate problem for

Decision tree learning? Explain basic Decision tree leaming algorithm

Or

Describe Regression modelling and Types of regression modelling?


